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DEFINITION

ition of a Scottish Farmers'
1arket in which farmers,
growers and producers from throughout
Scotland sell their produce direct to the
blic. All foods/products sold should have
been grown, reared, caught, brewed,
- pickled, baked, smoked, or made/prepared
- by the producer"




Click on the town to view details of the ;55".3':'.',"32” “_ﬂ""‘ﬂ

Farmer's Markets
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MARKETS

oyll, Ayrshire, Balerno
ess, Cairngorms
llander, Campb

oW, Clarkston,
ar, Drumlanrig Castle, Dundee
ermline, Edinburgh, Falkirk,

‘encebay, Forfar, Glasgow, Greenock,
gemouth, Haddington, Hamilton, Hawick




'MARKETS

Inverune Kelso, Kilmarnock,

Shores, Milngavie,
rose, Overton, Paisley, Peebles, Perth,
treet, Queens Park, St Andrews, Stirling,
fornoway, Tarbet Harris




CTURES

An Unincorporated
(not legally registere

A Company Limited by

A Company Limited by




Twice weekly

Weekly
Fortnightly
Monthly
Occasionally
Other

!\ ~




TIMINGS



‘'S OF THE WEEK
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38.2%
50.0%
0.0%
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11.8%




e |

AVERAGE NUMBER OF
STALLHOLDERS




TURNOVER

Total estimated value @

Less £1K- £5K- £10K - £15K - £20K - £25K - £30K - £35K - £40K - £45K -
than £5K £10K £15K £20K £25K £30K £35K £40K £45K £50K
£1K




ATTENDEES

Estimated number o

0-50 50-100 100-200 200-300 300-400 400-500 500+




WING - FALLING AWAY?

Growing Staying at Falling away At risk
same level




ESTMENT




COT™ ISH GOVERNMENT

-- AL DEVELOPMENT OF
ARMERS” MARKETS IN SCOTLAND

REPORT 2009




cottish Agric. Org. Soc.
cottish Agricultural College
ycottish Food Quality Certification
tional Farmers Union Scotland

o Crofting Foundation




Policy & Direction

Resource

Management

SAOS
Strategic
Development
Nat Dev Officer
Douglas Watson
Development
Access
Opportunity
Regulation
Quality
Standards
Linkages
Advocacy

> MANAGEMENT GROUP

INDUSTRY STEERING

GROUP (ISG)

(MG)
(SAFM, SAOS,SAC,

SFQC, FARMA & NFUS)

SAFM/FARMA

Individual market support

SAC

3 Marketing &

Promotion

Food Marketing
Market research
External comms.
Consumer data
Marketing
Promotion

Press & PR
Training
Advertising

SFQC

“— Information &
Communication

Support Co-
ordinator
Web
Newsletter
Information
Enquiries
Email

Ezine
Facebook
Telephone



inate best practice, signposting to information
sources.




Develop complementary
marketing channels




rovide leadership for
sirategic  projects

ic leadership with respect to the
. y role of farmers” markets to Scotland’s
ational Food & Drink Policy.
|
an advocate for farmers’ markets.

ke representation with respect to uniformity of
gulation, planning constraints, reduction of
eaucracy and cost.

= Signpost all potential market applicants to

relevant grant schemes.




op informational,

plans

itribute to informatic

h SFQC)

tribute to marketing & promotional plan
h SAC)

& communications plan




_ [, Visit Scotland and FARMA with
pect to farmers” markets quality accreditation
mes, and promote accordingly.




Communicate and form

eholders across Scotland to provide advice
stablish strategic support mechanisms
ired.

01X ote and advise on the formation of local food







